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Don’t toy with safety 


e About 150,000 different kinds of teys are sold in toy shops & departments across the U.S. 


e@ About 43,000 toy-related injurie3 are serious enough to be treated in haspital emergency 
rooms, 


®@ The Federal Government has banned about 1,500 toys during the past 2 years, but the re- 


moval of these toys from store shelves did mot reduce the number of injuries; 5,000 new toys be- 
come available every year. 


Add to these figures the fact that 70% to 80% of all toys are sold during October, Novem- 


ber & December of each year. The result is growing concern about toy safety by consumers & 
Consumer Product Safety Commission (CPSC). 


CPSC’s nationwide toy safety campaign, which starts today, includes ways for parents (1) 
to learn which toys the Federal Government has banned (banned toys might still be available 
on some store shelves, so it is important not to take chances that every toy being sold is safe) ; 
(2) to get more information about toy. safety; (3) to report an unsafe toy or a toy-related injury. 


@ CPSC’s new telephone hot line provides a free, ‘direct link between consumers & the 
agency in Washington. Hot line operators take names & addresses & send consumers CPSC’s 
Banned Product List, which lists Federally banned toys, & other toy safety information. If a 
consumer has a question about a particular toy or wants to make a complaint about a toy, the op- 
erator takes the consumer’s telephone number, & a staff member returns the call. Consumers 
in Maryland may call 301-492-2937, which is tol} free. Consumers in other states may call 800- 
638-2666, also toll free. (Machines will answer calls — nonoffice hours, & consumers may 
record a message to the CPSC staff.) : 


® Toy safety coordinators in CPSC’s 14 regional offices are available to speak to community 


organizations about toy safety & to answer questions about toys. Consumers may Cal] regional 
offices as follows: 


Atlanta—404-526-2259 Dallas—214-749-3951 - New Orleans—504-527-2101 
Boston—617-223-5576 Denver-—303-837-4917 New York--212-788-1456 
Chicago—312-353-8260 Kansas City--816-374-2034 . Philadelphia—215-597-9105 
Cleveland—216-522-3131 Los Angeles—-213-688-7225 San Francisco—415-556-1819 
ext.6023 Minneapolis--612-725-3424 Seattle—206-442-5276 
(See article about selecting safe toys on back page of this issue.) 


Subscription price 


On Jan. 1, 1974, Government Printing Office (GP®) is increasing the subscription price for 
CONSUMER News to $4 a year. GPO says this price increase from the current $2 a year is neces- 
sary because of increases in printing & paper costs.~ 


The ConsuMER News staff is reviewing the newsletter’s format & would appreciate com- 
mentg from readers about the type of information or news wanted. If you have any suggestions 
for the newsletter, send your comments te Editor, CONSUMER NEWS, Office of Consumer Affairs, 
Washington, DC 20201. 








FTC investigates funeral homes 


Federal Trade Commission (FTC) has ordered 76 funeral homes in Washington, DC, to sub- 
mit information about their prices & pricing policies. The Washington survey is to give FTC an 
opportunity to study a small number of funeral homes before possibly undertaking a national in- 
vestigation of the funeral business. FTC is interested in learning prices of the 3 lowest priced 
funerals, differences between the 3, whether consumers are informed of the different prices, 
whether funeral prices are displayed (if so, how?), whether consumers receive a written de- 
scription of caskets & other materials & services, whether consumers get a breakdown of charges 
in the bill (FTC says the average cost of funeral & burial arrangements is $2000). 


FTC plans to make its survey results available to consumers by the end of the year. Infor- 
mation gathered in Washington may benefit consumers elsewhere, & public awareness of FTC’s 


Washington study might prompt consumers across the country to alert the agency to deceptive 
practices of some funeral homes. 


In ordering its staff to conduct the Washington study & to release the results, the FTC said 
it was concerned about the following: 

@ Persons making funeral arrangements need information about prices, options & policies for 
particular funeral homes & comparative information for different funeral homes in order to make 
a reasonably informed decision about selection of a funeral home & particular funeral arrange- 
ments. 


@ Consumers may not be able to get information they need to plan a funeral intelligently on 
the basis of cost & preferences. 

®@ Disclosure of information about funeral prices & policies by FTC may enable consumers 
to protect their own interests better when they deal with a funeral director. 

@ The knowledge that price & other information in the Washington study will be made pub- 
lic may encourage funeral homes elsewhere to disclose essential information if they are not already 
doing so. 


@ Public disclosure of pricing information may be a stimulus to funeral homes to advertise 
prices & compete on basis of price. 


Sprouting precaution 


The interest in Chinese food & organic food seems to be leading to a new indoor gardening 
pastime: sprouting. Agriculture Marketing Service (AMS) defines sprouting as growing your own 
alfalfa, barley, mung bean or soybean sprouts in a jar or dish in a warm, dark location indoors. 
You do not need a “green thumb” to grow sprouts; you probably can get how-to-grow information 


by asking friends, checking magazines & newspapers or calling the nearest Agriculture Extension 
Service office or home demonstration agent’s office. 


Take precaution, though, in your selection of seeds to use for sprouting. Avoid using seeds 
treated with any fungicide. Seeds intended for field use are treated with chemicals to ward off 
plant diseases & can cause serious illness or death if swallowed in seed form or if eaten as 
sprouted seeds. Federal Seed Act & laws of each state require treated seeds to be labeled with 
a warning: “Treated With Poison” or “Do Not Use for Food, Feed or Oil Purposes,” for ex- 
ample. In addition to a warning label, treated seeds usually are identifiable because of their color 
—they are dyed red, dark pink or any “‘nonseed”’ color. 

AMS suggests 4 ways to avoid using treated seed for sprouting: 

@ Look for a warning label on every seed package; 

@ Do not use seeds intended for field use; 


© Do not buy seeds sold by bulk unless the bulk container clearly has no warning or clearly 
indicates that the seeds are untreated; 


@ Consider buying seeds for sprouting only from a health, organic or Chinese food store or 
food department; these probably stock untreated seeds only. 
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Some questions to ask in planning a funeral 


Because Federal Trade Commission’s (FTC) current study of funeral pricing policies is lim- 
ited to Washington, DC, CONSUMER NEWS has compiled a list of questions & advice to aid cost- 
conscious consumers in planning a funeral. 

@ Ask a friend or clergyman to help with funeral arrangements. They probably will be more 
willing than you to ask questions about services & prices. 

e Ask yourself & other family members if the casket is to be open for viewing the body 
before the funeral. If not, you may want to tell the mortician not to embalm the body (which 
should reduce the cost of the funeral). You should remember that in most states (1) embalming 
is generally not required unless the deceased person died of a communicable disease; (2) embalm- 
ing is not required if the body is to be buried within 48 hours after death (although embalming 
is required if the body is to be transported by plane, train or truck); (3) embalming is not re- 
quired for cremation. Also, note that embalming is not a long term preservative of the body—it may 
only preserve the body for a few days. 

@ Ask yourself if the extra cost of a casket with a long term warranty is worth the extra 
money. Who is going to check 30 years from now to see if the casket is still whole? How can 
it preserve the body longer? Longer than what? 

e@ Ask for specific references to state laws requiring a casket for burial or cremation of the 
body. Often state laws do not require a casket, especially not for cremation. 

@ Ask yourself if thick padding or mattresses in caskets are necessary or if they are only 
for appearance. 

e@ Ask for specific references to state or local laws requiring a vault in which a casket is to 
placed. While there are some laws requiring vaults, often the requirement is made by the cemetery. 

e Ask the same questions about “airtight” vault that you asked yourself about casket war- 
ranties (above). Is airtightness necessary? Will it make any difference in 10, 20 or 30 years? 

e Ask a crematory for an explanation of the charge for releasing ashes to you or your fam- 
ily. After all, the right to the ashes belongs legally to the next of kin. 

e Ask for the price of the casket, funeral services & other charges before you disclose in- 
surance, pension or government death benefits due to you or your family [CONSUMER NEws: Sept. 
15, 1972]. Do not let death benefits (extra money to your family) influence the funeral director’s 
prices. 

@ Ask what is included in “one price includes everything.” Get specific information about 
services or goods that may result in an extra charge (notification of newspapers is an example). 

@ Ask specific questions in buying a cemetery plot or space in a mausoleum: (1) Are there 
additional charges for opening & closing the grave or vault in a mausoleum? (2) If you move 
without using the plot or space, can you sell it back to the company or sell it to someone else? 


Do not tip 


How much should you tip those who pack & move your furniture? Your neighbor says he 
tipped each man—the truck driver, the 2 helpers who loaded the truck, as well as the man who 
packed all the dishes—$5 each. Your brother tipped each man $10 when he moved across country. 
Your father says it might not hurt to tip the driver an extra $10 to “keep an eye” on your 
household goods. Interstate Commerce Commission (ICC) has the answer: 

e It is unlawful, in moves crossing state lines, to tip any moving company employee or 
representative ; 


e It is unlawful for agents or employees of interstate moving companies to solicit or ac- 
cept a tip. 


ICC regulations apply only to interstate moves. Moves within your state probably are reg- 
ulated by a state agency. As state regulations often are similar to Federal ones, tipping movers 
may be illegal in your state. To be on the right side of the law—& to save money—check your 
state’s regulations when you plan to move intrastate. 


If a moving company employee or representative pressures you for a tip or “a little some- 
thing because of the steps,” you may report the matter to Motor Carriers Section, Interstate 
Commerce Commission, Washington, DC 20423. 
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Selecting safe toys 


Here are Consumer Product Safety Commission’s (CPSC) toy safety suggestions: 
@ Choose carefully & selectively: Any toy can be dangerous if misused. 


@ Choose a toy appropriate for your child’s age & development. Many toys have age group 
labels on the package. Heed warnings such as “Not Intended for Children Under 3 Years of 
Age.” 

@ Remember that younger brothers & sisters may have access to toys intended for older 
children. For this reason, avoid any toys with small parts or sharp points. 

@ Check labels on fabric products for a “nonflammable,” “flame-retardant” or “flame-resistant” 
notice. For stuffed toys & dolls, check labels for “washable” & “hygienic materials” notices. 

@ Check instructions. They should be easy to read & understand. Instruct your child in the 
proper use of toys. 

e Avoid toys that produce excessive noise. Even toy cap pistols can cause injury if fired too 
close to a child’s ear. Avoid shooting games—especially those involving darts & arrows—unless 
the games are played under your supervision. 

@ Check outdoor toys, games & play equipment periodically for potential hazards. For ex- 
ample, rusting can cause structural weakening. 

@ Select chemistry sets & electrically operated toys—especially those that produce heat—for 
older children only. Do not allow your child to remove or replace electrical components. 


@ Check toys periodically for the development of potential hazards, such as sharp points, 
jagged edges & loose small parts. 


New Federal publications 


The following are available from Public Documents Distribution Center, 5801 Tabor Ave., 

Philadelphia, PA 19120; make check or money order payable to Supt. of Documents. 

Safety Belt Game (a game for 2 or 4 persons to teach use of car safety belt), published by Na- 
tional Highway Traffic Safety Administration; +5003-00096 ; 75¢. 

Action for Environmental Quality (setting & enforcing standards), published by Environmental 
Protection Agency; +5500-00087; 65¢. 
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